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SEMCO® - SYSTEM FOR EXPRESS MEASUREMENT OF
CUSTOMERS’ OPINION

(Abstract)

In the report we discussed a system and a meth@kpress measurement of customers’
opinion (SEMC(@), developed by the authors. The main purposee$iistem is to collect
and process information about the customers’ opimamediately after the service is
received.

The reports about customers’ opinions are adjustedrding to the stakeholders’ needs —
customers, managers, employees and the society iardirected toward action for service
improvement. In details are discussed the advastafech the organization benefits when
the system is implemented and working.

The experience from the pilot test in TargovishtenMipality is shared in this paper.



